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A Patient Centred Campaign
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introduce ourselves. Patient centred initiative f— ‘

Feel free to ask ]

me my name. £ “patient comes first approach”
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> ‘ Staff Feedback from Awareness Sessions

Was the Information Session content

How did the Information Session meet your
needs

=y 700 acvanced
= About Right

mToo simple

= Completely
= Fairly Well
= Not Very Well

How would you rate encouragement to
express views

How would you rate opportunities for
discussion/questions

mExcellent mExcellent

Communication
Is of paramount importance.
Timely and effective
communication which is
bespoke to the patient makes
a huge difference and starts

The Little Things
Really do matter — they aren’t
little at all, they are indeed
huge and of central
importance in any practice of
healthcare and in society. This

Patient at the Heart of all
Decisions
“No decision about me without
me”. These words ring true in
healthcare as the most
important person is the patient

See Me
See me as a person first and
foremost before disease or
bed number. Individuals are
more than just an illness, they
are a human being, they are a

with a simple introduction.

next to you rather than
Iooming over you or holding
the door open for someone
coming through.

could be someone sitting down

family member, they are a
friend etc. and we should all
remember to see more of an

individual than just the reason

they are using healthcare.

and everything should be done
with them in mind.

Back to basics — lts all about ensuring staff introduce

themselves to patients and their families whenever they interact

with them

The annual National The 2017 SIVUH

Campaign background Patient Experience survey results #Hello my name is...
Survey (NPE) aims to identified the need for campaign was
use patient feedback improved identifiedas a quality
to improve the quality communication improvement initiative
of services and care between staffand to achieve this goal.
provided patients
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Introducing yourself

governance
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secured funding
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Designed and
patient surveys re

both clinical and non
clinical areas and

analysed the results

of such

Helped enhance a
sense of ownership

Help build a
therapeutic

can put patients at and
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awareness sessions

healthcare staff

Conducted verbal
survey and
telephone audit in
clinical and non
linical areas re staff
introductions and
design of name
badges
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Designed,
developed and
implemented staff

re campaign goals
and an E- sign up
sheet for staff

Helped enhance
employee buy in,
ial for staff

the campaign goals
and factors needed
for success

engagement with
the campaign

Help the hospital
meet the identified
patient needs from

the NPE survey

Selected name badge
supplier, ordered pilot
badges and piloted such
in clinical and non
clinical areas

Ordered hospital wide

badges and organised

#Hello my name is...
launch day

Helped create a
staff culture
mirroring the values
of the #Hello my
name is... campaign

Helps create a culture

Campaign outcomes that underpins our Enhancedrole and #Hello my name is...
core values whilst name recognition campaign was
improving = throughout the successful in
compassionate care hospital for both enhancing the hospital
and enhancing patient patients and staff NPE survey results

Campaign
sustainability

Top down
organisational
commitment to
ongoing
sustainment of
campaign

training &

Campaigniis
integrated into
employee induction

Staff values mirror
campaign values of
a patient centred

also is embraced in
our employee
handbook

to patient
health and
wellbeing
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15 multi
disciplinary
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% Of Staff Wearing Name Badges

99%

NPE Improvement Map

The success of #Hello my
name is... Campaign has
contributed to the SIVUH
having no high problem
scores
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